ENAVEK 2014-2020

ENIXEIPHZIAKO NMPONrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAyWVIOTIKOTNTAS

[NA MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIX

H emyxeipnon AAEEANAPOZ AIANOZ ZIAEPA - TZIMENTA - AOMIKA MNAECMATA, ANQNYMH ETAIPIA nou €dpeuUsl
oTnVv nepipepeia ATTIKAC, evrTaxdnke oTtn dpdaon «EpyaAeioBnikn AvraywvioTikOTnTac» npolnoAoyiopou 400 ekar.
Eup®w. H 0pdon otoxevuel oTn BeATiwon TnNG avraywvioTIKOTNTAC TWV HIKPWV KAl MOAU HIKPWV EMNIXEIPNOEWY,
enevoUovVTac OTOV NApaywyikd EKOCUYXPOVIONO TOUC, TNV UIOBETNON ouoTNUATWY TUNOoNoinong & nigronoinong, Kabwc
Kal o€ branding kar yneiakn npoBoArn.

O ouvoAIkOc¢ npoUnoAoyiopoc TnG enevduong sival 200.000,00 € ek Twv onoiwv n Onuooia dandvn avepxeralr o€
100.000,00 € kai ocuyxpnuartodoTeitalr and Tnv EAAGda kai To Eupwnaikd Tapeio Mepipepeiakne AvanTtuénc Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kal uAonoigital, nepiAagpavel enevéUOEIq
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuarta — EEonAiouog

v MigBoAoyiko kOOTOG epyalopevwy (VEO NPOCWMIKO)

ME£o® TNG CUHHETOXNAG OTH ApAon, N ENIXEipnon NETUXE:

v BEATIWON TNG AVTAYWVICOTIKOTNTAG TNG

v au&non Tnc kepdo®opiac TnG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTAON TNG AYOPAC UE TN NPOCONKN VEWV NPOoIOVTWV & UNNPETIWV
v €Eao@AAion uwnAOTEPNC NOIOTNTAC NPOIOVTA & UMNPECIEC

v au&non NG napaywyikotTnTac & BeATiwon AsIToUpyIK®wV d1adIkaoiwv
v/ gvioxuon TnG eNIXEIPNUATIKOTNTAG

v dnuioupyia / diaTripnon noloTIKWV BEcEwV epyaaciac

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €nixeipnon anopEpovTac opeAN TNV AVTAywVIOTIKOTNTA TNG XWPAG Kabwg

KAl oTnNV TOMIKN OIKOVOMia.
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EAAHNIKH AHMOKPATIA L

YMNOYPIEIO
ANATITYZHZ KAI ENENAYZEQN :E- -—

EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaiki ‘Evwon NPOrPAMMATQN ETIA, TZ & EKT avantu§n - epyacia - aAAnAeyyun

Ay . EIAIKH YMHPEZIA AIAXEIPIZHE ENAVEK
Eupwnaiko Tapeio

MNepipepetaknig Avantuéng

Me th ouyxpnuatodotnon tns EAAAdas kai tns Eupwnaikns Evwons



